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FOREWORD AND STUDY PURPOSE • * 

" ' — — . . '4^ _ , 

/ . ' . ^ 

The qualitative^ study ^resentc^d. here was completed by Daniel 

Yankelovich/ Inc., fprM^e American Home Economics Association 

^ during the Spring of 1974. 

The basic purpose of this jesearch was to provides backgrdund f; 
a planned public relations program to be sponsored by the AHEA. 

It was intended that this study ^ to the extent that time and 
budget wbjild permit^ should provide data and qualitative docu- 
jnentatiortJfe^Ward^ the establishment of effective goals for such a 
public relations effort. The study fulfills this goal and, in 



so doingv^* raises 'another series of questions in the more directly 

\ ' . . 

substantive are?iB to which. home economics devotes itself. The 

^ ^ ^ • . ' . r 

Association^ we believe will have administrative- interest iri 

' ' ^ «> 

these findings aflKwell. 

This report presents the following sections aft^ir, a brief method- 
ology: . • 

.V- ■ ^ --^ 

I - Management' Summary c £ Findings and Recommehdatipns 

II -Discussion of Detailed Study Findings as T 
1^ Qualitative Hypotheses ' . " ; 

III - Other Principal Insights Into' Attitudes' and' 
\' Behavior Specific to Homet Economics Toda^. 



STUDY SCOPE AND METHODOLOGY 



' 4* ^nT^o sequential phases of research wer^e completed in the course of 



this study. 



Phase 1 



a^/Meetings between American Home Economics Association 
personnels, and ..the Daniel Yemkelovich, Inc. study team 
were held to reach mutual agreement on the objectives 

of this- study and the purpose for which it was being 

- 5 

undertaken, . 



b. Twenty-six in-depth personal interviews were completed 
- * in Phase 1 among the following publics: 



Business 

—-Secondary Tiducatlon 

^ ^ ^^^^ 
4 Universities 

Communications 

Goviernment Agencies 

State Legislator's 



3 
6 
5 
3 
3 




The f hase 1 study findings ^ere. presented to the American Home 
Economics Assoc5.ation ai>d j^^jquestionnaire for telephone intej* 



wing was prepared utilizing information .learned from the 



r 



Phase 1 research. 
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Phase 2 

ir 

Seventy-nine telephone interviews were completed ainong 'the folio 
ing publics: 



Business; 15 

Textiles/fashlbn - 

Pood^TSSlmfacturers 
Appliancies 
Cosmetics 
Consumer gc^ods 



Government; 25 

A. Agencies ; 14 

Federal 
' State 
. , . City 

B. Legislators; 11 

Federal 
State 



Secondary Education; 14 

State Departments of Education 
Superintendents of Schools 
School principals / 



1 



i 



^ Magazines 



College/Universities ; 10 

Deans of Colleges and Universities: 
School of Hom§ Economics ^ 
S^ooh of Human^ Ecology 
School of Human Development 

College o/ Fine and Applied Arts 

«# 

Media; 15 
* Newspapers 



Radio 



TV 

Wire Service 



Upon completion, all questionnaires were summarized and analyzed 



by the Daniel Yankelovich, Inc« study team. The findings are 
incorporated in this final report* 
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I- MANAGEMEttT-^SUMMARY OF FINDINGS AND RECOMMENDATIONS 

ft 

Study Conclusions and their Implications 

This sununary of findings provides a broad overview of the quali- 
tative insights which" this study obtained regarding home econom- 
ics and home economists. There is an essential focus to these 
findings which has at least a twofold 'significance for the AHEA: 

...As a piatform for current decision-making regarding a 



public relations program. 



.•.As initial insight into some more basic issues which ap- 
pear to underlie"" those aspects of home economics to^ which 
^ current public relations program might reasonably ad- 
dress^^taelf *at .this point in. time. ^ 

TWO sections appear below., one each devoted to the conclusions of 
the study in .each of the above areas. 
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Proposed Current l>ublic ^Relations Program 

1. There can be little question that home economics, and 

home economists need the support of an active, well- 

positioned puljlic relations prograirt. 

Both the discipline and those Who have elected to pur- 
sue it as an area of human endeavor are, we feel/ be- 
ing pena^lized^ in tShe' pursuit of their goals by a 
failure among proipective employers to understand: 

■ ■ ^ . . r 



...What home econontics , seeks- as primarV goals, 



; I' 

...What home economists are tr,ained aod fitted |o 
accoiAplish. 



...Even what basic skills they can consistently 

offer an employer. ^ , 

* ♦ » 

In addition, there exists today a. confusing series of 
polar-opposite stereotypes of home economists which 
tend too often to foster avoidance behavior on the 
part of prospective employers or to foster spotty em- 
ployment on a temporary consulting or advisory basis 

rather than as a career, opportunity. 

% 

...On the one hand^ home economists are seen as 
active, skilled and worthw)iile contributors as 
employees. \ " v.* ^ ^ 

...On the other hand, ^^home economists are seen /as 
traditional, limited, and carrying an uncer- 
tainty as to the extent to which they can or 
will contribute to the employer's ultimate ' ^ 
goals. 

The above lack of identity and fractionated image thus 
become the target topics for a forthcoming public 



relations program on the part, of the American Home 
Economics Association -and :the best statement' of the 



•.goal for such a -program appears ^ on the basis of this 
research, to be: , . 



...First, to establish a cle^ir iden^ty as to ^ 
what those trained in the home economics ^dis- 
cipline are^ whalt they do and do hot do> how 
apd in what related areas they^'f unction most 
effectively. 



...And second, thtpugh first establishing the 
identity of the home economist (for it is a • 
prerequisite), to buil(d a coherent image for-- 
the home economist which builds on the best of 
its present polar imagev and in so doing, grad-^ 

^ ual^ destroys the negatives of that image* 



3. Some oi the aspects of a public rtSlations program for 
home economics and home economists '.wliich this study 
suggests ares J . ^ *^ . 

...An emphasis oniprofessionalism. Todays the 

y J ' T ^^'^ 

homje, economist! is seen as a "do-er," a tal|fe- 
oriented '•perf jprmer , instead of one, who conn^ 



tributes at the level of knowledge and ab- 
^tractioa (and therefore broad3^helpfulness) 
wh|Lch»cha'ract6^izes the profesiaional approach, 

} 



J 



\ 



"I 
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...A clear and consistent focus. The disjointed 
i m press ions » especially among empJ^ers, which 



r 

exist today ^vis-a-vis home economists, need to 
be rallied around a central theme or thread 
which is never lost ^^^j^ course of 

the public relations program — or after it, for 
. the kind of confusion we find here can be te- 

..•A,need to be direct and author it gt i ve 1 There 

are slow and "patient ways* to deal with a con- , 

fussed identity over time, but it appears to us 

that home^ economics and home economists need a 

significantly faster result. One of the better 

way$r to Seek to accomplish a faster resolution 

of coafusion is through the use of a credible 

but authoritative p^ture in communications 

efforts, ' 

I- 

4. One of the problems to wrestle with^in the final con- 
struction and use^of a communications program is' the 
fact that various 'types of potential employers, unSer 
th? situation as it i,s today, believe that they iiave* 
different supplementary needs when it comes to home • 
^ economists over and above whatever they may feel a*^' 

home •economist '•really does" .as a result of her 
/disciplinary training: : ' • 



c ; cGovernment iapaears to be additionally asking^ 
'for public affairs skills, knowledge of legis- 
lation and legislative tactics. 

...Media appear additibnallj' to "require writing, 

• • • 

public speaking and/or broadcasts - \ ' 



.Business in- general, though not as precise due 
to its diversity, -i^s additionally asking for 



inarke;ting knowledge and,ski*H.s. 



It may therefore be thaft, for the present, there is; a 
need for supplementary promotions fco specif^ic types of 
employers emphasizing, to the extent it i& true, those 
home economist capabilities for which they, the em- 
ployers, have special need. But our ^recommendatiofi is 

* c * » • 

I 

that this be unde3;taken only/under a generally consis- 
tent umbrella which firM, seek's to establish the iden- 
tity -of .the discipline itself. 



A' very hopeful sign in terms of the acceptance of a . * 
communication progreun for home economics and home econ- 
omists is the fact that employers, and ^ indeed educatbr^ 
as weJJt^^ir^ilcate tha\: they would appreciate .more in- 
formation ifciput the field (over 70%). It is. true that 



V - ' 

they are not all specifically asking for the^ identity- 
resolving information proposed here except by indirec 
tion, but despite thalt^ tljey are coriwying a 

^ willingness to notice and pay attjention to material 

* > 

about home economics which offers a running start to- 
ward the ultimate impact and effectiveness of a well- 




r 

6. The study fjarther finds no reason to believe that the 

American Home Economics Association is other than the 

begt organization to present a public relations pro- 

. gram as discussed here. .While^ colleges and universi- 

\ ties -are jnost often mentioned as the referent to 

"seek out a home economist^" the AHEA was generally' 

more' consistently mentioned than* any other single 

f- source except colleges and universities. It appears 

• • • f . \ 

fitting, the^refore^ to assume that there is a nucleus 

pf persons prepared to accept the AHEA when and if it 

'undertakes .a basic pu^id relations program. 

. * y « 

Basic Longer. Range Planning for H ome Economics 

\ " \ ^ — = — \ ^ — ^ 

A matter of ^ cdiisiderable import «;hibh emerges from this study as 

a very starong hypothesis relates to the fact that home economics- 

as a discipline id itsjelf irather thoroughly mi sounder stood and ' 

polarized. Even educators appear uncertain of its goals and aims 



4' 
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Some see it in the more traditional,' "homemaking,. 
some see it with much broader horizcjhs/ Some W'ante:;.^d'X6ep-;the^' K-- ' ' 
* discipline narrow;, some want it tq' encompass a^ wjrtoj'^-'.hpst of nev^^' ..^ ^ 
topics ranging from •\guality of life" to 8c4/ence ap^Xresearch ' 
methodology, classic economics, law,, etc •Z^' ) 

^ ^ In this context, the 'perceived purposes of /(stjudying' home ecohbifi::; ; 

-/ ' ' :> . 

ics are also diffuse, ranging up and'^bwn. the scale from the most/r / 

. practical preparation for practical work (as food testing) v ; 

through teaching to numerous aspects* of consumer affairs , modern 

living and the like,. This diversity of purpose appears extensive 

at the college level, so 'that it should come as no particular*^ 

surprise that ^emplo^^ers ar^ confused, for they/ mifst .in^ fa^ct be 

encountering a whole cla^s of pdtential employees who make /fJif-- 

<ferent claims about, their areas of expertise. and traini^ng'l ' ' 

(Employers faced Afrit h "liberal arts" gra<3uates/iiave the same 

problem, we^belifeVe. ) , / - 



This study> t?^herefore, leaves the, ^(itstinc^t /'impression that longer ' / 
range p'laAning fgr home economics ^iM texi^ defining itself and \ 
its contaht /,and^ therefore its graduates, is the r.edl key to the 
solutionv^of'^t^^" issues which !'t^i'S/ 'study rai'ses^ xor'public rela- / 
tions pprpo^es. / ^ ' -7 



other discii^lines offer 'an avenue* qf ^approach to the solution qf 
the grobl-^m/ T^y* havi5 /f requeritTj^-vf bstered internal speciali^a- / ; 



tion 



hrc^ ^Mi _ turn' re fl^cj:s\' itself in the tl'tib^ used by those 1 ^ 



// 
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^Qn£exife-ofC;kpp^ of stereatypih^::it8;CQrttent ana ./;' ' 

preventing ;gi^o>^th. . It a' 5a^^t'er;of:jorganilaHoh and sy5teitva^d;-v.. ; 
2ati6;i of that content ^^p - that p'pop-le, especially* empStloyef^ , J. . 
readily envision home economics as an umb^fella deaignatiol^-fjyr ' ifc^ ^ ^ ' 



/ 



class of trained professionals with varying specialt-i^s;,^}f rdrn^': / // 
among whom it Is *not; difficult to itfake a successful emproymeht ^ 'V-' ^ ' 



select-ion. 



Recent attempts to change the name "home ecbnomics" to':b^*oajdej; * ^ 

- ^" ' ' . ^ • • • - ■ '/::;/^^'^ ^: 

-designations likj^ \^hilmkn ecology,;" for example, in the\ ^^lit MdfJ ; : 
'/^ /^this s-tudy -appear: more to confound than to help. Vr^Thei^ev4;s cer^ \' 
f "''^ .n/^tainly^ eVery reason that home economics -tfKbuld expand /its .hprl-^ / 

^ ' -o/ ♦ ' // .'7*-// - ' 7 .^/j'-^*..:-/ . 

Jyr V . v,^ ^' ' / . / - .-'i^v'/.v * /y^^ / 

fv / / - - «)zJni3; an<a. encompass moi^eybf current qpncern, btj-t changin^^ if:lje y"^. ) ^ 

/; \trt|^ O/f the disciplih^.when it ^is ,alreadX'*t3>Qiea'r apt)^aV!3 Wly t // 

' ^ to- h^/compounding the^<6,qhf usion / The. probiemf'bf prdseriting thfe L /t ^ -i 

>x interdi^Xplinary xnclus'iOn^of ecology with'/homer ecc^nqmiEj^ tor 1/ 

^ ^ Xn^^tanqe, . A*s;no ^iff.erent than th^t related tp/thje..d^r^aVio:n/oe / . / 

t^iid^;^^ $irea of spe^cializat^e^rt^^ of. t \ 




•-•.■7//..- •/ 



; x:he atom or, somewhat earlier:^/ the deVelppmejrit-of / "g^^oup therapy" 
V /.when psychology saw the neied^tc^-^fcudy group in^^ra<^tiQn as an in- 

/ r'' /V V 

the 



sigh;t i.jito inj^ividuai behavlo^jt-^-^hfe^^ decisjl^s fron^i within 

the/d^iscipline and were succ6S:s'Dji.liy impl^emente.dy^hjdbmmon par--, 
• laijfce. Hoftie jfetfonoraics, it appears , has ,£he 'sapft^oppo:^i^ity-, '-^^ 



-r. 



, t ' i . . 

^..A.*/^ - ; ; , . 
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DISCUSSION jOP detailed STUDY PI^DfNGS. AS 
' QUALITATIVE HYPOTHESES 



;HYP0THESIS' #1 



'■ Jh^t •• horoc^-^gconomlos / as. an arfea of. ajtudy and later as a context 
toirJev^x>fit^xiih/<^^ identify. Since this 



I'dSeV -it^ follows that home economists < 



appears^ txue jtotjf^h^^s} 
■ ^-so^have rjo IcJ^^cj^^id^feifey ^ / " 

»T>-- .., . .seVeii?^ut Of -eyery^te^ aaiLdf.that "the home 



/ . 



economist's major function and real role in society is 
relatively unknaidji"— knd/ though it may be difficult to 
believe, this finding appears equal I'y^ true for all pop- 
ulations studied (educators, government- and^ business) . 
There is no. more certain barrier^ to the creation and 
maintenemce of a distinct and p&rvasive identity than 
lack of knowledge; especially a^ the, 70 per cent level. 
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.The niainber of different functional expectations, (beyond 



teacher and dietitian Tupon which there is reasonable 

■ ' , ; I ■ ■ ■ \- :^ '■ ' 

agreement) suggested, by business /and goverrnneri^t em- 

ployers and potential employers , when . asked 'tp' descr ib> 

. \ ' '\ • ^ . ^ ' '/-/ ' ' ^//, ' 

the types of positions for which a hom^ ecohttmist f^/v 

likely to be hired, merely adds tqTldentit^^ 

since they fit into ho known 

of occupational claipaes: 



patter?*'. orVpbc^f iglirati^on 



Test kitchen supervisor 

Cooperative extension represeinrat^^ 

^ * /. 

Consumer representative 



epresdri'fcatdye / Lj/li', 

•i; ft- • ' I'. '.• . ' 



^7 



7^ 



Utilities sales representative ^ 

r: • • . , . - 

Merchandise manager # stimulate^store businedd 
Govefiiment agency director * 
Scx2ial\case Worker ^ * 

Interior designer 

Feature editor (wjomen's publications) 
Nursery school director 
Product development and testing 
Quality control ' ^ \ 

Recipe development, cookbooks * 
Stylist (faahion shows) 

Marketing research (new products) (consumer 
feedback! • 

Competitive product evaluations ' 
Public relations, advertising ^ ' 

Home sewing education, sewing laboratories 
Housing, furnishings ^- 
"R&P, work with techn^ical people 
^Answerin^j^cofisuiner household questions 
Explain, describiB^ and extend use of products 
Provide scienti fib approach to family problems 
Provide public information , J 

i ~ * 

iConsultant (chil?d cajre, nutrition^ elderly, 
etc. )" 

vDeyelop nutrition prograans * V 

Provide occupational training — among many ^ 
others even more particularized. 
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.•.A' third documentary point on the lack of consistent 
identity for home' economics , and th^s hojne economists, 
.is methodological in nature. Business aj^ ' government 
employers are relatively inarticulate /on the subject. 
It. is pointedly difficult for them %6 coMect their 
thoughts about home economists as a class of emplovMs^ 
or potential employees and generalize their comiWnts. 
They perceive such wide diversity that tbjy^ ca^ot 
fasten on a clea^/identity referent to.h^lpy^em ex- 
press their^ opinions. % 



\ 



. In some senses, but in a lower-keyed w4y;^even educa- 

J:ors are affected by the same identi/ty problems. They 
♦ 

say, for instance: 



"The home economics ptogre 
ally consistent.** 



should be nation- 



•^Some chai^ in the title home economics is 
pps^bably a good ide'^, but we have more impor- 
^nt changes to make which make us more under- 
standable." 



"We should update all the home economics mate- 
rial 'or return to the basics • It's confusing 



now. 
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► Whatever may have caiS6^d this sit^uation in the past is 
water over the dam, but the situation, as it exists 
today a a clearly explicable: 

Home economic^, subsumes^so many different and*- 
(perceived to iibe) unrelated subdisciplines — 
food and nutrilbion, social and community im- 
provement, clothing and 'fashion, health and 

1 

child care, to imention only a few-'-that there 
is no known and understood focus upon which a 
clear identity for homq? economics can rest. 

- Some other disciplines .have the stame problem 
as, for example .psychology and sociology , but 
these' tend to be ^viewed as theoretical or 
"thinking" disciplines, while home economics 

i 

has' .a fairly consistent practical or task- 

' ^1/ - 

oriented connotation. — Consequently, iden- 



tification breaks down for home economics 
into a fractionated series of unrelated iden>^ 
tities .which people cannot pull together iftto*" 
a common clear identity whole. People seem 
to be* saying: "I haVe a vague id(^a about what 



17 A later finding discusses this point further • 
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home economists do, but .then again I'm not so 
sure." And in this light', -potential employer^ 
have the biggest problem, for they are concen- 
trating, on a needed job function and, outside 
of traditional food testing and the like, can- 
not really tell whether a home economist "fills 
the bill" or not. ■ 



HYPOTHESIS #2 ^ , ^ '"' « 

That; because home economics has no clear aod consistent identity^ 

it has no prevailing image among the pbpulations/studied . 

...The rationale for this is specif ic afnd, applies to any im- 
age investigation (corporation,, organization > product, 
publication, government, or whatever ePlsje) . An image 

is an evaluative judgment. Meaningful aggregate evalu- ^ 

J' • ^ 

ations are only possible against a commonly understood 
set of standards — or' described another weCy , arf iclentity • 

with clear parameters which are teXativeiy well- * 

1 •* - . 

understood by all. ' < ; 



..For home economics * specifically/—^' the resoilt pf this 
situation is a "collage" or anthology ^f stereotypes, 
which vary from one extreme to anpther, nbt ^us^be- 
tween the populations studied, but .within" them as well — 
almost as if each individual had, a^'differerit opinion 
'emerging from his particular! circumstantial encounter . 
with home economics or a hom^. economist,. A c6herent||^ 
aggregate image for home economists simply doies rtot ^ 
exist. For instance: ^ T) - * 



1/ In other areas such as a newly formed corporation / there 
can be literally no image because ^no one has even^'iieard 
of the company. Not so with home economics, ' since the 
appellation has been used a long tim.e andv people fjeel 
they should know what the term means . • 
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- Some legislators and gbv^rra^ent agency adinini«- 
trators describe hdme economists as "bright, 
better-educated,^ more liberal, outgoing, etc.," 
while others say "passive, submissive, middle- 
cla&s folks, women who want to be ^housewives , 

• etc . " 

Business executives describe home economists as 
"attractive^ well-organized women, sometimes 
creativeji dedicated, etc.," while others say 
•*hot related to business, education-minded, not 
overly creative nor motivated, nice ^irls who 
want a/nice safe berth, etc.*" ^ 

Some educators describe home economists as 
"intelligent, bright, awaxe, aggressive, etc," 
while othie^ in about equal numbers describe 
home economists as "dull, conservative, . not 
^ . outgoing, \>domesticated, rural, etc," 
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HYPOTHESIS #3 

That among the wide-ranging stereotypep which people use to char- 
acterize home economists , two' are somewhat more commonly held 
than others • The firdt arid most general of these is " task- | 
oriented ," j 

...The first stereotype with some commonality is that home 
economists are primarily task-oriented "dp-ers^^^nd 
providers of information*^ Quantitatively, 60 per cent 
of all respondents agreed, but they also had other ways 
of saying it. H6me economists are: 

"Practical girl^, not philosophers." j 

''They \deal with* skills, vnot ideas.' 



They are\actS?vi^ts (in the literal sense) ^ 

r , ' ' 

N { College Administrators 

"Concerned wi^ the development- of skills." 

I "Home econom4.,4l^s 'should learn occupational 
; skills'." ' /S" 

) 

"Home economics curricula should have less, 
theory, be more practical." ; 

Secondary School Administrators 



"interested in homemaki^g skills', domestic 
roles ' • ' 



"Not 'care6r-oriented, interested in cooking 
and sewing skills.** ^ ' 



"Tend to be'^ pretty practical go-getters . •* 



Legislators ^and Government Agency 

Administrators 



"Technicians, like to do things with their 
hands . " 

"Practical, not intellectual." 
^ "Task-oriented, not research-oriented," 

Business Executives 



The* essential significance of this finding is to suggest that * 
home economists arfe not generally f-elt to be creative pro- 
fes-sionals—instead, they are called "middle class professionals, 
"midlevel, not profess i,^hal" and "women who want to be house- 
wives." Their frequent dedication to their work is 'of ten fully 
appreciated, but 'dedication -is, not , equatable with the idea- 
. producing creativity which many associate with p^fessionalism/ 
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HYPOTHESIS 14 



That the second general stereotype for home economists is 
-^teacher."' '^v^'} » ' . 

s..Th*e first or primary position for which the popula- 
tions studied believe that horo4 economists should be 
hired is teacher. , . ' 



% 



[Teacher" 



Dicrtitian 

Test^itchen supervisor 
Cooperatives extension i£jc(jency 

Consumer representative 

/ - 

Utilities sales representative 
Merchandise manager 



47 
38 
30 
29 
28 
19 



...And teac^hing is also the f irst-jnentiojied^ goal for which 
' college or university administrators say their home 



economics departments are prepa'ring students' 



Teaching ' 9 out of 10 

Nutrition/dietetics 

Nursery school/day care ^8 out of 10 
Interior design 




2k 
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HYPOTHESIS- »5 • ' 

4 

That the" foregoing findings about home economists — no universal 
clear identity nor image, stereotyped as Jtask-oriented and as 
teachers priihafily-— answer the question as to why home economists 
are not often selected as managers or administrators. 



..♦I^or better or for worse, both business and government 



For 1 

"Stipulate" in their individual ways that managers or 
administrators have a reasonably comprehensive under- 
standing of the discipline "demanded by a particular 
managerial position and that condidates- for that posi- 
tion have demonstrated an apt'itude to apply creative - 
thinking across all facets' of that discipline in a real- 
world s^nse (i.e., ;iot philosophically). Home ecohoihidis , 
with rts task-oriented, '•teacher" stereotypes in a fra'c-"^ ^ 
tionated discipline (which, if it has any focus, it is 
- hoihemaking and family), simply^is not seen as meeting 
this employment stipulttion. , Consequently, home eco- 
^. nomists, with noteworthy exceptions of course, tend to ^ 
..be "kept" in nonmanagerial positions where their capacity 
"to perform productive tasks in'^a dedicated way has been ^ 
shown to be both worthwhile and^prof itable. . 

Asked why they believe home economists are task-oriented 
"do-ers" and not managers pr administrators, th^respon- 
dents in this study indicate about equally: 



- V -r) \ 25 

- That college qurrictila do not properly prepare 
home economists for managerial positions, and 

- That home economics, in some unplanned way, * 
tends ^differentially to attract those interested 
in functional types of positions and/or those 
who lack motivation for advancement. 

...•since most prospective employers do not and cannot really 
know the- above two "facts," they are rest>onain3.^t^.'lrt^pres^^^^ 
sioh or experience.- And~ experi--6hce7 we believe, may well 
have resulted in an unusualj^ high number of job-new in- 
cumbent mismatches. On the one hand, the potential em- 
ployer has relatively speQific criteria for the position 
^ he wishes to fill; on the other hand. Home economics, 
seen as a "grab bag- of skills, gives him no real assur- 
^ anci^~.d^ha^jbh^ pa^^ talenti"he needs are to be found 

in, the class of persons called home economists. The 
chances for error ,or mismatches .are increased. Such a 
situation is tolerable in functional, nonmanagerial po- 
sitions, but it can be costly in filling managerial or 
-•administrative positions. * ^ 




....In this connection r;J^|bnsider these contrasting illus- 
tratioris : ' , 



\ 
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An employer seeking to fill a position irequlrlAgv 
knowledge of physics or chemistry, does not re-* 
quest **a scientist**; he specifically requests a 
/ physicist or a chemist, even t.hough both- are / 

scientists, - >r'' 
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^.;^plo^et .seeking fill a position requiring 
psychological knowledge, does npt Irequest a ••^o- 
cial scientist";, he specifically requests a psyr 
chologist. 

- An employer seeking to fill a position requli^lng 
ability to speak and read French) does not^'re** 
quest a ""linguist** ; he specifically requests- the 
precise French-speaking talent h% needs. 

- By contrast, an employer seeking to fill a posl*- 
tlon requiring detailed knowledge of fabr^ics* (or 
nutrition ot child care, e^c.)^may or maj? not 
think of requesting a home: ecoiiomlst andi If* ^e 
does, from all he can tell:, may or may liot get , 
someone who pan success ful^ly perform tnec.^ob he 
hal5 in mind. * ; | y\ ! 
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HYPOTHESIS #6 



That the way, busines^^/'^government and media employers now use V\ 
h0jwey,econbmist8 attests tcr the diverse employer expectations 



. 

\ \ 

which home economics has^, in a sense, fostered through the years v'^ 
and seems still to be fostering with its lack of a clear iden- 
tity. 

^ ft 
- f . 

i.'. Business employers say they now use home economists: 

For test kitchens a;nd product dev^lqprhent^and 
^. testing. 



For consumer relations, affairs ^ educatiorr-. 
- ^In pubiio relations , publicity. n ' 

In product marketing research. 

I 

As stylists, .fashion shows. 



For competitive product evalucftions .v" r . - ' 

To prepare 'manuscripts for cookbooks, ^'eCil^es^i 



To prepare "use and^pare of product" brochures. 



To teach home sewing. \. ' - 
To work with ,RiD, techr\j^al people. 



To answer- consumer que's.tionis,. 



- .To Stimulate business in stores. 



To provide feedback on consumer reacti^fi* 

To prepare photographs and product "^irectn^bns. 

To ••say what appeals to ladies. •• * 



...Government employers/ say they now use home ' econbinists : 



- In child or infant care areas. 



\ - In family plajr^ning, 



^^Nrr- As a part-time member of a commission* * . V — - 
^ In a public information ro]^ -^^ - -^v-- ^ 

, ^._^-^r:^'^-^®-r^ on nutrition for the elderly. r 
'"V^'i - As "trainers" in connection with nutritional 



"[^i^^. programs . 





a consulta^iion basis — community on aging. 



a "^consultant on new legislation. 

To\te3tify^s experts before Committees. 

(And dtxe legi Siva tor said: ^No home economists 
hereT:f^.?i©'^*^utaf mdntberfi^^ are; V^of e^^ona^Ts*' . 
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...Media employers seem to use home economists on a part- 
time , "this-kind-of-knowledge-is-needed-now-but-not- 
always" basis. They are most -wont to say that the (per- 
ceived) areas of home economics expertise do not, fit 
their needs and to comment in these illustrative and 

t 

revealing ways: 



"We have no test kitchens, don^t need them, 




"Don't go out to seek a home economist, but 
one who also can write, could get a jot? here." 



"Certainly could not use in' our modern living 
department, " 



"Don't need t^p employ home economists — can get 
one when wanted." 



"We have womfen, not home economists, who do 
things like that; " 



\ 



» Clearly the above employinent framework doe's not encom- i}* 
pass all of the truly successful home economists who . 
have contributed much to many employers . ^Those where 
a "real match** has been found- are much appreciated by 
their employers and hold respjonsible positions. But 
the study concerns the'^aggregafce situation* and planning 
for the future. Educators say that the number of home 
economics students is increasing, so that more '^and more 
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/ 



will be seeking emplpyment. ^ clear identification of 
their capabilities, and a better understanding of these 
capabilities airfong employers, would go far towaiyi en- 
couraging employment and giving home economists a real 
chance to obtain better employment opportunities. 



ERIC 




HYPOTHESIS »7 

That there are strong overtones of change an 'the concepts con- 
cerning the substance of the home economics discipline, contrib- 
uted primarily by the educators, but even here there is no 
certain unanimity of opinion and constructive clealrly oriented 
directionability to that change. , 

..'.This change is typified by the 4 out of 5 who say that 
homie economists axe ^'socially oriented'* and the' con- 
trastingly smaller number (approximately 50%) who say 
"home economists are primarily involved in domestic 
functions, like cooking, &ewinif and nutrition." 

L - 

...Most educators seem to see the home economics discipline 
^ and curiicula in a state of flux, where'r ' ^ 



They seem to. be trying to hold the line on the 
more traditional "basic skills" requirement — 
in cooking and food preparation, sewing, home- 
making, etc. , while / 



They also* seem to admit that updating and in- 
^ creased relevancy to life today are ydef initely 
needed. V 



,14 



•Consequently, educators appear caught on the horns of a 
dilemma, for which they have not yet found a resolution, 
The following points of view regarding goals for the 
teaching of home economics, ^11 expressed by secondary 
school and college educators, illustrate: 



Maintaining the Traditional 

"Teach organizational skills 
to be an effective homemaker." 

"Stay with basic services — 
field in-service courses."- ' 

"Le*ss theory — stick to the. 
practical approach ^ 



"Keep the curriculum as it 
is — to give practical experi- 
ence . " 



"Not psychology and sociology", 
more on the job practical 
training. " 



Striking Out in New 
Directions 



"Teach the value of life and 
life Vs values, " 

"Less time oh nutrition and 
clothing, " 

"Too heavi^ly skill oriented, 
should prepare students for 
life/" 

"Make curriculum more "liljeral 
arts , " .multidisciplinarv , add 
political action coursea, re- 
search ^methods , family iaw and 
•economics, etc," --^^ 

"Give exploratory experience 

lC'a::n to' cope with society, 
the quality of life, etc." 1/ 



...There is certainly no answ,er \r\ this study as to the 
resolution of the •changes in process in hoAe economics 
as depicted above: first, because only a full-scale 
study among ejdlucators could provide such a conclusion^ 
but also because it appears doubtful that educators are 



^/ Interestingly, these statemejits tend to end with "etcet- 
/. era" as though the rest of the conceptual content is not 
quite understood • - ^ 



certain of the\r own directions. There is a lot of ad-/ 

. ' ' V \ ' ' * ' ^" * ' ^ 

mibtmg that c^hajnge is needed or is in fact taking place 
but very littl^ bbnsistency aiid/qr specificity when it 
comes to ^resolut\on of the direction of change. Each of 
the two broad poiirts o;f view-:-«s±ay^-^th .the traditional 
and strike out in neW directions — has itA partisans. 
The decision, however, ^eems clearly to be deft fo^ the 
future. 
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HYPOTHESIS #8 

•That the identity confusion about iiome economics and home econo- 



mists, taken together with. the perception of some that there is 
need for a change in the discipline, is fully symbolized in the 
issue as to whether home economics should dr shouldn't ch'ange its 



name. 



..At the level of college/university administrators there 
is little apparent agreement on the point. Some profess 
to have no idea why a name change is under consideration, 
s^me think it is as a result of: ' ' 

A desire to change the image of the discipline — 
"Get free of the stigma of fhe^ littl^ old ladyr 
in tennis shoes." ' 

A public relations maneuver — '*To seN, the pro- 
g'ram. " 



"A genuine recognition of the broader interests \, 
of home eccnomica programs today. 



An effort to get more men involved. 



7 



.Most college/university administrators seem to, feel that 
the name changes attempted, by and large, did not sue- 
ceed as they were done, principally because it di<i not' 



1 
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appear feo them to bring mth it the necessary substan- 
tive change's: ^ - / 

"A name change alone* will change little. " • 

, s 

"We have m6re important changes to make." 



"Could be effective bur not alone, substance 
must also change." 




.There is, however, an undercuf rent of administrators 

who seem to feel that the name ^change may be a start; 

"The present ^name doesn't really represent the 
program. " 



"Good idea, because name change will be accom^- 
panied by change in substance.". 



• Also there is opinion that * whatever else is true,* a name 
qhange for home^ economics should be nationally consis- ' 
tent, but this may: not happen because "those in home eco- 
nxDmics tor^'a long time feel threatened*" 
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111* OTHER PRINCIPAL INSIGHTS INTO ATTITUDES AND BEHAVIOR' 

SPECIFIC TO HOME ECONOMICS TQDAY 



The fpl^wing additional qualitative findings are presented 



their possible usefulness to the American Home Economics 
Association : 

1, Over all populations studied, the perceived areas of 
involvement of home economists (from a prepared list) 
in rank order of mentioi^are: 



Nutrition / 

Consumer problems 

Child development/care 

Family planning 

Quality- of life, human values 

Housing 

Problems of the aging 
Alternate life-styles 
Minority' -problems 
Resource conser vation/ecdlogy 



# 9 



for 



2, Most businesses which consistently employ home econo- 
mists in practical line positions find their contri- 
— buttons to the company profitable. » * ' 



Most legislators and government agency administxators 
feel a lack of public administration training among 
i home economr$t^ They say: 

' "Give them coursed to enable them to put their 
'ideas to use in political action* 



"Teacn them government planning, government 
standards. " 



**Ge't them to understand public programs in the 
area of their expertise." 



Legisldtois and government agency administrators, in 
need ot a home economist for expert testimony use 
colleges and universities as a source. The second most 

frequent mention in this connection was the American 

/ ~ « 

Home Economics Association. Minor mentions included 
other government agencies, state health departments, 
utilities, American Vocational Association and county 
extension services. 

Media potential employers are concerned with havang 
hom^ economists learn communications skills: Englis^hpi 
writing, public speaking, broadcast in addition to ^ 
their othex^ trciining, ^ , ^ ^ ■ , 




All , secondary school .ad|ninistrators reported male 'stu- 
yoents'in theif~l|fbme , economics^ courses as an electi\^e 
not as a requirejment . Just two schools reported/a ^ 
male hdme economics teacher, teaching "senior home- 
making" and "consume^ education." 

secondary school administrator indicated 
that F uture Homemakers of America existed in their - 
schools or school systems. The valuW associated with 
this prosiram were in rank order of mention: 

*k _ 

Service to^the community, community partici- 
pation. 

- To teach' leadership. / 

To provide social functions in school or ynth 
other schools^ * , 

4 t 

To teach cooperation; involvement, social- 
isation. 

• . 

'TO' add planning and org/nizat^nai abiliti 




es , 



To' provide more organized activities, 
TD improve the student ^s image,. 



/ 



- . To open other avenues of vocation training. 

- To help student decide on college courses .j^ 



The majority of state school officials and schooi^ 
superintendents questioned, indicated they offer some 
form of home economics atJ\ the elementary school level, 
mainly informally .;in general programs or as a "mini — 
course," not part of. the general .curriculum. Most did 
not have trained home economists presently* teaching 

c • 

this subject.' 




Every college/univei'sity administrator indicated that 
the home economics program had increased in recent 
^ears. Such responses as these were given: ^300 per^ 
cent growth in past twelve years, 26 per cent over the 
pa^st year, doubled, 2 5 per cent in the past three 
years, etc. The re'asons for these increases are many: 

Offering wider curriculum. 

/ 

- _ Ha ve^"^^ improved faculty. \ 

Perceivie bejtter occupational opportunities. 

. ^^^^ 

Bettjer meetiTig needs of students. 
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B^tter~p)iblic . relations . 



fetke d broader experience base available. 



Mo>t coli^geyun4.vet-sity administf ators believe/ that 
• home .ieconomic^^ plays --an active role/in overall school 
administratiojti- and in the determination of policy pro- 
P°^^^QlOate to th,e siz^e -of v-t^e home ectsnomics ent'oil- 
'"^"/•i^ "^^^y •^^^ tw^ minds, '^owever'i'.. as to whethser 
finding, facilities and faculty Salaries-; have Ihcreased 

in\proportion to;,£he increases' in home eednomi(?8' 

0 ' , y ■ _ ' 

enrollment--about^half said/"yes" and hai f-?a'ld-- ling " 
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\ \ ^ :^ . 



